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Mérog 6t ovykAnTo Tov TEI AMO (2015-2017)
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6. AwvOuvvtiic Epyoaoctnpiov ‘Epevvag Mdpketivyk kot Avamtoéng Néwv

Ipoiovrov Tpogipmv kot Totdv 31/8/2016-31/8/2019

A&wroynmig YIIEIIO - EXITA mpoypappdtev

1.
2.
3.

“Emyeipnuotikoma ¢
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[Ipbdedpog A.X T'ewteyvikov Empeinmpiov EAAGoag (2011-...)
Méhoc tov AX. oo EAI'O AHMHTPA (2013-...) ot pélog TOvL

Yrnpeoiakod cvpfoviion

3. Méhoc g Zuvroviotikig Emrponnig tov M. A. .LCH-XANIA. (2005-...)

Mérog tov A.X. tng CEDIA (European Federation of Agronomist Association
2012-...)

Méroc g Emitpomng mapakorobOnong xowveovia g [Anpoeopiog (2011-
2016)

Méhog tg Emupomng mapokorovdnomg Emiyeipnoioxod mpoypappotog
“TIpoomelacypotra’ (2007-...)

[Bputikd Méhog AX  emayyeApotikod oaoceaiotikov toapsiov TEATE
4/6/2006- 30/9/2008

Mérog tov EBvikov Zvupoviiov Katavoaiwt (2007-2009)

Méhog g extereotikng Emtponng tov EBvikov ZvpBoviiov Kotavaiot
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10. Méhoc tov A.Z. tov T'emteyvikov Empeinmpiov EALadag (2003-2011)
11. Méhog tov A.X. Tov EAT'A (2005-2008)
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YnevBuvog ekdo6cemg  tov  Emotnuovikov  meprodikov  emteyvikd
Emotmpovikd 0épata (meprodikotnta - pe kprtég ), 2011-2021.

Mamalis S, (2016), > The Greek experience The non-return of young people
to the Greek Countryside’’, EFIMED Week 7-9 Nov 2016, Popilia resort,



Calabria Italy, keynote-speech
Http://www.efimed.efi.int/portal/events/annual_meeting/efimed_week 2016/p
rogramme/

Irene Kamenidou, Spyridon Mamalis, Padma Panchapakesan, (2017), Guest
editors, Special Issue “Tourismos: An International Multidisciplinary
Refereed Journal of Tourism”
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Mélog TG opyoveTIKNG emitpong ’Apapowvoyvociog’ 2015, 2016, 2018

Méroc tov EBvikod XZvppoviiov Katavoimtn (2007-2009)

Méhoc g extereotikng Emtponrg tov EOvikod ZvpPoviiov Kotavoiwt
(2007-2009).

Bpvtikd Mérhog AX  emayyehpoatikov oaceoAictikov topeiov TEATE
4/6/2006- 30/9/2008

MéLoc opyaveTiKig emTPOnNG cuvedpimv pe Bépa v tomkn avdmntuén cto
VOUO ZeppOv

Averionpeg OpAieg pe B&po v aypoTiky] avantuén o€ OAeG TIC TEPLOYEG TNG
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Yvppetoyn pe opiMeg ota ouvédpla < Navteumopikng’’, LAXXOE, Néov
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Ynoynelog fovievtng Zeppdv

Méhog ¢ opydvwong ’ ®@ilot tov Ayiov dpovg

Méroc tov GuALGYOL MikpaclaTaOv Zeppav

Cedia board member
MAICH board member
SPACE council member

European Association of Agricultural Economists (2006-2021)
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